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The aim of the presented document is to offer an overview of the topic of sustainable cultural tourism based on a literature review.  It is divided into three chapters. The first chapter deals with the origins and definitions of sustainable cultural tourism. It reflects both organisational standpoints, as well as, the academic research perspectives. Further it highlights the best practices in sustainable cultural tourism in Europe in the last 5 years and describes latest trends and initiatives. The second chapter outlines the relationships between sustainable tourism and cultural heritage pointing out the vital role of heritage in terms of motivation for touristic travels. The third chapter focuses on current issues of cultural tourism sustainability discourse and suggest selected topics for a further debate.


[bookmark: _Toc474766361]Summary 
Tourism is generally regarded as one of the world’s largest industries. Cultural tourism is a vital part of it and becoming increasingly important. Debates on sustainable tourism (ST) began at the beginning of 1990s. The concept of ST was proposed by the World Tourism Organization (UNWTO) and defined as ‘the tourism that meets the needs of current tourists and host populations, while enhancing opportunities for the future’ (UNWTO, 1993). Cultural aspects have been included into sustainable tourism concerns from the very beginning pointing out ‘cultural integrity’ (UNWTO, 1993), ‘tourism as a contributor to the enhancement of cultural heritage’ (UMWTO, 2001), ‘cultural spheres and built environment’, and encouraging to ‘respect the socio-cultural authenticity of host communities, conserve their built and living cultural heritage and traditional values, and contribute to inter-cultural understanding and tolerance’ (UNEP and UNWTO, 2005). A landmark in sustainable tourism debate is considered Rio+20 Conference on Sustainable Development in 2012 where the UN’s ST policy was formulated.  

However, there is a certain ambiguity in the very term ‘sustainable tourism’. This lies in the potential conflict between the meaning of the two words: Sustainable implies a state that can be maintained, is ongoing, perhaps even unchanging, whereas tourism implies the dynamic process of change to suit consumer demands (Nasser, 2003). This ambiguity is also reflected in the academic literature, where the concept of sustainable cultural tourism has been approached from different perspectives. As a result, it has gained its proponents, as well as, opponents. 

Three different approaches through the lens of capital were identified – a focus on resources (limits of cultural and natural capital), activities (economic capital invested in tourism) and community (the role of social capital in the local context) (Saarinen, 2006). In addition, two schools of thought were distinguished (Nasser, 2003): The functional approach (Ashworth, 1994, 1995; Butler, 1997; Wall, 1997; Ashworth and Tunbridge, 2000; McKercher and duCros, 2002) emphasising the considerable economic importance of the industry to all participants, while looking for ways to improve its efficiency and minimise its adverse effects through good management and appropriate policy measures; and the political-economy approach (Lea, 1988; Rees, 1989; Cater, 1994; Orbasli, 2000) calling for more financial responsibility for the long-term maintenance of the heritage resources on which it depends, by allowing governments and local communities to hold higher stakes in tourism and in the management of their historic resources.

Main issues of the academic discourse on sustainable tourism encompass: 
· Sustainability trinity (Farrell, 1999) – smooth and transparent integration of economy, society and environment;
· The paradox of sustainability and tourism (Butler, 1997) – deliberate changes in tourist destinations to reflect customer preferences; 
· Tourist area life cycle (Butler, 1997) – the way destination areas change inherent features that first made them attractive resulting in a subsequent visitor decline; 
· Carrying capacity (1994, 1995) – the maximum use of any place without causing negative effects on its resources, and the subsequent loss of visitor satisfaction; 
· Market Appeal/Robusticity Matrix (McKercher and duCros, 2002) – an assessment tool of the tourism potential of cultural destinations based on the attractiveness of the site for tourism, and the robusticity determining its capacity to cope with increasing tourism; 
· No-growth strategies (Bramwell and Lane, 2005) – the reconciliation of the tension between the interests of stakeholders from the tourism industry and culture resulting into situations in which tourism might not be considered as an appropriate use of resources compared with other development options or to no development at all;
· ʻHit-and-Runʼ tourism (Ruoss and Alfarè, eds., 2013) – tourists visiting the site for few hours to continue their travel to other destinations with more attractive accommodation and recreational facilities, resulting in increased waste generation, water consumption and traffic, while the income for the place is almost absent.

There has been a wide consensus among scholars that an effort to achieve cultural tourism sustainability has to be included within a larger sustainability development framework.  Moreover, it is believed that if the tourism sector is well managed it can foster inclusive economic growth, social inclusiveness and the protection of cultural and natural assets (UNWTO, 2016c).

Best practices in sustainable cultural tourism in Europe in the last 5 years deal with three main themes:
· Networking & knowledge sharing – European Cultural Tourism Network (ECTN) and The European Heritage Heads Forum (EHHF);
· Encouraging ‘responsible’ tourism – Tips for Responsible Tourism (the World Heritage Alliance), Responsible Tourist and Traveler Guide (UNWTO), Traveler’s Code (Pacific Asia Travel Association), How to Avoid Guilt Trips (Tourism Concerns, UK), Campaign ‘One Billion Tourists: One Billion Opportunities’ (UNWTO), Campaign ‘Your Actions Count – Be a Responsible Traveler’ (UNESCO, UNWTO, UNODC);
· Building cultural and creative quarters – Temple Bar in Dublin (Ireland), Westergasfabriek in Amsterdam (Netherlands), ECoCs – RUHR 2010 (Germany), Pécs 2010 (Hungary), Košice 2013 (Slovakia), Riga 2014 (Latvia). 

Latest trends and initiatives within sustainable cultural tourism build on the positive growth trends of the tourism industry, which recorded the sixth year of a consecutive above average growth, recognised Europe as the world’s number one tourist destination and estimated around 40% of all international tourist arrivals as culturally motivated trips (UNWTO, 2016, 2016a, 2016b). There are several initiatives adopted in the last years that are believed to have been stimulated by the above mentioned trends:
· UNWTO Sustainable Tourism Programme (2014);
· UNWTO/UNESCO World Conference on Tourism and Culture (2015);
· Tourism within ‘The 2030 Agenda for Sustainable Development’ of UN (2015);
· European Tourism Day - 29/11/2016 (2016 theme: ‘Enhancing synergies between tourism and cultural and creative industries. Innovative solutions as the driver for jobs and growth’);
· The EC tourism communication campaign ‘Europe. Wonder is all around.’ (2016) (To encourage EU citizens to discover the hidden wonders of Europe).
· The International Year of Sustainable Tourism 2017 (Cultural values, diversity and heritage – set as one of the five key areas); 
· The European Year of Cultural Heritage 2018;
· The EU–China Year of Tourism 2018 (To attract more Chinese tourists to visit EU destinations).

Europe is one of the world’s regions with the largest concentration of cultural heritage (EC, 2010). Heritage – together with the arts – are considered to be ‘primary elements’ of cultural tourism due to their superior status in visitor interests (UNWTO and ETC, 2004). From the sustainability perspective, the need to consider the ability of a heritage site to withstand increased visits and/or a change in visitor profile without causing undue damage to tangible and intangible values has to be highlighted (du Cros, 2001). In addition, potential conflicts between tourists and local stakeholders may arise from different perceptions of the cultural asset’s value, in particular by focusing primarily on its extrinsic appeal as a product to be consumed (McKercher, Ho and du Cros, 2004), However, when culture is shared, tourism and heritage coexist in harmony so that tourism revenues can be used to sustain and conserve environments of heritage value. In contrast, when culture is exploited or created, there is an explicit dominance of commercial values over conservation values as tourism becomes central to the local economy (Newby, 1994). 

Four main thematic areas of the current discourse on the relationship between cultural heritage and tourism integrated by the concept of sustainability were identified based on the meta-synthesis approach (Loulanski and Loulanski, 2011): 
· The relationship between heritage and tourism
· The sustainability of tourism
· The sustainability of heritage
· Unsustainable practices

Provided that new societal challenges faced by sustainable cultural tourism development emerged in the last years, we suggest further topics to be considered for a future debate. Based on the criteria of relevance/novelty especially four topics are suggested:
1. Sustainable heritage tourism
2. Inclusive development of sustainable cultural tourism and social innovation
3. Intangible cultural heritage capital and sustainable tourism development
4. Digitisation and cyber-tools in sustainable heritage tourism  

[bookmark: _Toc474766362]Introduction
Tourism is generally regarded as one of the world’s largest industries generating 10% of the world’s GDP, and as a key sector contributing to job creation, sustainable consumption and production, and the preservation of world’s natural and cultural resources (UNWTO[footnoteRef:1], 2016d; 2016, p. 18). Cultural tourism has been recognised as a separate product category since the late 1970s (McKercher, 2002, p. 29) and is considered to be a particularly advancing sector (Bywater, 1993; Bendixen, 1997; Hughes, 2002; Richards, 2005). It emerged as a consequence of the very development of the tourism market and its need for diversification (Richards, 1996; Bendixen, 1997; Bonet in Towse ed., 2003). However, it has been only since the late 1990s when an increased number of cultural tourism studies were published, building mainly on a pioneer report by Greg Richards ed. (1996) entitled Cultural Tourism in Europe. Greg's report analysed different contexts of European cultural tourism including a current situation in selected European countries.  [1:  World Tourism Organization (UNWTO), http://www2.unwto.org/] 


Early papers on cultural tourism focused mainly on identifying the nature of rapport between the two sectors. Mutual benefits of merging into a symbiotic relationship between culture and tourism – based on their complementarity – were highlighted (Richards, 1996; Bendixen, 1997; Hughes, 2002). Accordingly, tourism has been considered as a tool for bringing visitors to cultural sites and venues, and culture as a source of attractive opportunities for cultural experiences and challenges to tourists for cultural discoveries (Bendixen, 1997, p. 21). In short, the arts have been believed to create attractions for tourism and tourism to supply extra audiences for the arts (Myerscough, 1988, p. 80).

However, Hughes (2002, p. 165) points out the ambiguity of the term ‘cultural tourism’ resulting from an interchangeable use of other terms such as heritage tourism, arts tourism and ethnic tourism for apparently similar activities. 

The European Association for Tourism and Leisure Education (ATLAS)[footnoteRef:2] defines cultural tourism as: ‘All movements of persons to specific cultural attractions, such as heritage sites, artistic and cultural manifestations, arts and drama outside their normal place of residence’.  [2:  Association for Tourism and Leisure Education (ATLAS), http://www.atlas-euro.org/] 


According to Richards (1999, p. 16) cultural tourism is applied to a wide range of activities and also ‘visitors to cultural attractions are often labelled as cultural tourists, regardless of their motivations’. In this respect, Bywater (1993) classifies three dimensions of demand for cultural tourism: culturally motivated (culture is a primary motivation for travel), culturally inspired (visit to a cultural site happens during the travel as a once-in-a-lifetime event), and culturally attracted (the primary reason for travel is other than culture – business, holiday, etc., however, culture is consumed due to a personal interest in it). 

Similarly, Hughes (2002) distinguishes between ‘culture-core’ (culture is the main reason for travel) and ‘culture-peripheral’ tourists (culture is consumed although the main reason for travel is different). A deeper insight provides McKercher (2002) who categorizes cultural tourists based on two criteria: the centrality of cultural tourism in the decision to visit a destination (the level of importance of culture for travel) and the depth of experience (the level of engagement with the cultural site). 

According to a study by the European Commission named European Cultural Routes impact on SMEs' innovation, competitiveness, and clustering (2011), 20% of European visits have exclusively cultural motivation, while 60% of tourists are truly interested in discovering the cultural values of the places they visit. 

The development of cultural tourism can be attributed to the growing importance of the new urban middle class with a high level of education, disposable income, an interest in experiencing something different from the usual tourist traps, and a desire to learn something rich in cultural, symbolic, spiritual or historical content (Bendixen, 1997; Bonet in Towse ed., 2003). Majó, Martínez and Vázquez (2004) analysed trends in cultural tourism at the end of the 20th Century, highlighting a spectacular increase in cultural tourism offers and a sensitive grow of pleasure trips with cultural finalities. At the beginning of the new millennium the development of cultural tourism was influenced mainly by a greater demand for weekend travels, interest in travel packages and itineraries, and the use of technology and the Internet (NTHP, 2004).

Especially, the access to new ICT, enabling people to have an increased awareness of different countries and their cultures, is believed to have stimulated a growth in cultural tourism in the last two decades. The increased use of ITCs has also resulted in a significant change in the structure of tourism industry (Baggio, 2006; Kourtit, Nijkamp, van Leeuwen and Bruinsma, 2011), enabled the use of new marketing channels in reaching audiences (Tajtáková, 2010), and open new possibilities for the preservation and sustainability of cultural assets within cultural tourism (Jaehun, Jaegeol, and Choong-Ki, 2009; Valčić and Domšić, 2011). 


[bookmark: _Toc474766363]Sustainable cultural tourism 
[bookmark: _Toc474766364]Origins and definitions of sustainable cultural tourism
Sustainable tourism is considered to be rooted in sustainable development[footnoteRef:3], in the sense that if tourism is to contribute to sustainable development, it must be economically viable, environmentally sensitive, and culturally appropriate (Nasser, 2003, p. 474). Debates on sustainable tourism began emerging at series of local and international forums held by the UN beginning in the 1990s (Edgell, 2015, p. 27).  [3:  The term ‘sustainable development’ was introduced by the United Nations (UN) World Commission on Environment and Development in 1987 and defined as ‘a development that meets the needs of the present without compromising the ability of future generations to meet their own needs’ (UN, 1987, p. 8).] 


The concept of sustainable tourism was proposed by the World Tourism Organization in 1988 (Liu, 2003), and further elaborated in the book Sustainable tourism development: A guide for local planners (UNWTO, McIntyre, 1993) which aimed to assist local policy makers and planners in implementing an integrated and sustainable approach to tourism development in their communities, be they towns, villages, major destinations, rural or other areas below the national and regional levels of planning and development. Sustainable tourism was defined as:

…the tourism that meets the needs of current tourists and host populations, while enhancing opportunities for the future. It is envisaged as leading to the management of resources in such a way that economic, social, and aesthetic needs can be met while maintaining essential ecological processes, biological diversity, cultural integrity, and life support systems. (UNWTO, 1993)

The definition explicitly mentions the term ‘culture integrity’, hence implying also the notion of sustainable cultural tourism within the overall concept of sustainable tourism development. 

In 2001, UNWTO adopted the Global Code of Ethics for Tourism (UMWTO, 2001) which recognized ‘tourism as a factor of sustainable development’ (Article 3) and highlighted tourism as ‘a contributor to the enhancement of cultural heritage’ (Article 4). In 2005, the UNEP and the UNWTO released a report entitled Making Tourism More Sustainable: A Guide for Policy Makers, which formulated recommendations for achieving sustainable tourism development: 

Sustainable tourism takes full account of its current and future economic, social and environmental impacts, addressing the needs of visitors, the industry, the environment and host communities…

The development of sustainable tourism requires the informed participation of all relevant stakeholders, as well as solid political leadership to ensure wide participation and consensus building. 

Achieving sustainable tourism…requires constant monitoring of impacts so that the necessary preventive and/or corrective measures can be introduced whenever necessary. 

[bookmark: OpenAt]Sustainable tourism should also maintain a high level of tourist satisfaction and ensure a meaningful experience to the tourists, raising their awareness about sustainability issues and promoting sustainable practices amongst them. 
(UNEP and UNWTO, 2005)

Cultural aspects within sustainable tourism issues were articulated already in the foreword to the document stressing that sustainability – which originally referred to the natural environment – now also covers the social, economic and cultural spheres as well as the built environment (UNEP and UNWTO, 2005, iii). The reference to sustainable cultural tourism was further specified as ‘to respect the socio-cultural authenticity of host communities, conserve their built and living cultural heritage and traditional values, and contribute to inter-cultural understanding and tolerance’ (UNEP and UNWTO, 2015, p. 11-12).

In 2012, the UN’s sustainable tourism policy was formulated during the Rio+20 Conference on Sustainable Development[footnoteRef:4]  in Rio de Janeiro in Brazil, 20 years after the landmark 1992 UN Conference on Environment and Development was held in the same city. The Rio+20 Conference, unlike its predecessor, specifically included sustainable tourism in its agenda (Edgell, 2015, p. 28), recognising that: [4:  United Nations (UN). 2012. Rio+20 Conference on Sustainable Development. [on-line]. [Accessed 2017-01-05]. Available at  https://sustainabledevelopment.un.org/rio20.html] 


…well-designed and well managed tourism development, if led and implemented by national, international, and local stakeholders, has the potential to make a significant contribution to the global agenda on sustainable practices. (UN, 2012)

The discussions at the conference made recommendations on policies and innovative measures for countries to implement in order to develop a competitive and sustainable tourism sector, making it a major contributor to national and global strategies aimed toward international sustainable tourism policies Nevertheless, according to Edgell (2015, p. 29) these concepts of sustainable tourism development satisfy many tourism theorists but remain difficult for practitioners in the field to operationalize. 

Sustainable cultural tourism reflected in the academic literature
Within the academic research the concept of sustainable cultural tourism has been approached from different perspectives and it has gained its proponents, as well as, opponents. Nasser (2003, p. 474) points out the ambiguity of the term ‘sustainable tourism’, which lies in the potential conflict between the meaning of the two words. Sustainable implies a state that can be maintained, is ongoing, perhaps even unchanging, whereas tourism implies the dynamic process of change to suit consumer demands. 

In addition, Bramwell and Lane (2005, p. 53) suggests to distinguish between sustainable tourism and tourism sustainability. The authors claim that sustainable tourism should not become ‘an excuse for tourism to compete for scarce resources in order to sustain tourism; rather, it should be an approach that seeks the most appropriate and efficient shared use of resources, on a global basis, within overall development goals’.  
Further, Farrell (1999) highlights the ‘sustainability trinity’, which aims at the smooth and transparent integration of economy, society and environment. It should be added that in the context of sustainable cultural tourism the environment to consider is primarily built and cultural, although cultural tourism may effect also the natural environment. This refers mainly to the behaviour and consumption patterns of tourists who use and consume local natural assets (e.g. water resources, pollution). As with any economic activity, Nasser (2003, p. 472) points out that tourism makes use of resources and produces an environmental impact that amounts to exploitation if the quantity and quality of those resources are degraded. According to Bramwell and Lane (1993) sustainable tourism implies the effort to reconcile the tensions and friction created by the complex interactions between the partners in the triangle, and to ensure equilibrium in the long term.

With respect to the studies on sustainability in tourism Saarinen (2006) identifies three different perspectives – a focus on resources, activities or community, through the lens of capital. The first examines the limits of resources and the need to protect natural capital and cultural capital from unacceptable changes caused by tourism. The second refers to the needs of the industry, aiming to sustain economic capital invested in tourism. The third calls for wider involvement and participation by local communities, stressing the role of social capital in a local context.

Nasser (2003, p. 747-746) distinguishes two schools of thought which have developed views on sustainable tourism: The functional approach (Ashworth, 1994, 1995; Butler, 1997; Wall, 1997; Ashworth and Tunbridge, 2000; McKercher and duCros, 2002) analysing tourism and its impact on the tourist destination as a cultural resource, and the political-economy approach (Lea, 1988; Rees, 1989; Cater, 1994; Orbasli, 2000) addressing the issue from the perspective of governance, ownership in the tourism industry, distribution of profits generated by the tourism and local involvement.

In support of the functional theory, scholars like Richard Butler identify the paradox of sustainability and tourism. Butler (1997) argues that tourist destinations are deliberately changing in anticipation of, or to reflect changes in, customer preferences brought on by the competitive nature of tourism. Such a pattern of induced change runs both counter to, and in sympathy with the principles of sustainable development. Moreover, the author introduced the concept of  the ‘tourist area life cycle’, which describes the way destination areas change and frequently obliterate or change overwhelmingly the inherent features that first made them attractive to visitors. Butler (1997) attributes the decline in the tourist destination cycle to the unchecked development of the destination until it exceeds its innate capacity to absorb tourism and its associated development. After this point, problems emerge, which if not addressed satisfactorily would result in subsequent visitor decline. 

In this respect, Ashworth (1994, 1995) believes that the link between resource valuation and output equity can be made through the concept of ‘carrying capacity’ as a tool for heritage management. This concept determines the maximum use of any place without causing negative effects on resources, the community, economy, culture, and environment, and the subsequent loss of visitor satisfaction. 

The same problem was studied by McKercher and duCros (2002) who developed a ‘Market Appeal/Robusticity Matrix’ (called also Potential Matrix) to assess the tourism potential of cultural destinations. The matrix analyses the interdependence of the two aspects: Market appeal reflecting the attractiveness of the site for tourism, and the robusticity determining the capacity to cope with increasing tourism. The authors believe that by adopting a correct assessment of the tourism potential of cultural assets one can avoid future risks resulting from overdeveloped or underdeveloped tourism.

On the other hand, the political-economy approach dwells on the structural inequalities in world trade, characterised by severe distortions and imbalances in the share of income and profits from tourism that remain inside a peripheral economy. To minimise these effects, theorists argue that governments would need to intervene in the market, oversee integration of planning and implementation, and encourage local involvement (Nasser, 2002, p. 476). 

The tension between the interests of stakeholders from tourism industry and culture may result into situations in which tourism might not be considered as an appropriate use of resources compared with other development options or to no development at all, so that ‘no-growth’ or reduced activity scenarios should also be considered as a necessary dilemma faced by the tourism industry (and other industries) (Bramwell and Lane, 2005, p. 53). The same approach is advocated by McKercher and du Cros (2002) within their theory of Market Appeal/Robusticity Matrix. The authors identified a specific segment characterised by a moderate/high market appeal, but a low robusticity. It means that tourists may be very interested to visit a particular cultural site, however, its physical state is too fragile, or its cultural values are sensitive to high visitation levels. Therefore it is suggested to limit extensive tourism activities and to ensure that an existing visitation does not harm the cultural values of the asset.

Finally, a recent study by Ruoss and Alfarè, eds. (2013) highlights a phenomenon labelled as ʻHit-and-Runʼ tourism. It reflects the behaviour of tourists characterized by a short visit of the site and a continued travel to other destinations with more attractive accommodation and recreational facilities. The impact on heritage sites in this case is very negative, since it includes increased waste generation, water consumption and traffic, while the income for the site is almost absent. 

Proponents of the political-economy school believe that if development is founded on small-scale, locally owned activities, tourism can fulfil a non-consumptive use of resources, which appears to have the potential to serve both conservation and local development roles as well (Furze, De Lacy, Birckhead 1996). Carter (1994) identifies three benefits of this approach: First, there will be less need for financial investment in infrastructure and superstructure facilities compared to conventional mass tourism. Second, locally owned and operated businesses will not have to conform to the corporate Western identity of multinational tourism concerns and therefore can have a much higher input of local products, materials, and labour. Third, the profits made should accrue locally instead of flowing back to the state or foreign organisations (Cater 1994).

Nevertheless, the two approaches (functional theory vs. political-economy theory) to conceptualising tourism’s place in sustainable development are not in a real opposition, but they rather highlight diverse aspects of sustainable tourism concept. The functional approach emphasises the considerable economic importance of the industry to all participants and tries to find ways to improve its efficiency and minimise its adverse effects through good management and appropriate policy measures. The political-economy approach sees the need for the tourism sector to take more financial responsibility for the long-term maintenance of the heritage resources on which it depends, by allowing governments and local communities to hold higher stakes in tourism and in the management of their historic resources (Nasser, 2002, p. 476).

To conclude this section, we sum up main issues of sustainable cultural tourism theory identified in the literature review: 
· Sustainability trinity – economy, society and the environment (Farrell, 1999);
· The paradox of sustainability and tourism (Butler, 1997); 
· Tourist area life cycle (Butler, 1997); 
· Carrying capacity (1994, 1995); 
· Market Appeal/Robusticity Matrix (McKercher and duCros, 2002); 
· No-growth strategies (Bramwell and Lane, 2005);  
· ʻHit-and-Runʼ tourism (Ruoss and Alfarè, eds., 2013).

It should be noted that the tourism industry is conscious of the need to maintain the social, cultural, environmental, and economic attributes that are basic to its positive development (Edgell, 2015, p. 25). Benet (in Towse ed., 2003, p. 191) points out that an effort to preserve the quality of cultural and patrimonial resources and to avoid triviality must be made alongside the sustainable development of tourism. It is believed that if the tourism sector is well managed it can foster inclusive economic growth, social inclusiveness and the protection of cultural and natural assets (UNWTO, 2016c).
[bookmark: _Toc474766365]Best practices in sustainable cultural tourism in Europe in the last five years
This section identifies the most frequently quoted best practices in Europe in the last 5 years. They are grouped around three themes:

1. Networking & knowledge sharing:
· European Cultural Tourism Network (ECTN) 
· The European Heritage Heads Forum (EHHF)

2. Encouraging ‘responsible’ tourism:
· Tips for Responsible Tourism (the World Heritage Alliance)
· Responsible Tourist and Traveler Guide (UNWTO)
· Traveler’s Code (Pacific Asia Travel Association) 
· How to Avoid Guilt Trips (Tourism Concerns, UK)
· Campaign ‘One Billion Tourists: One Billion Opportunities’ (UNWTO)
· Campaign ‘Your Actions Count – Be a Responsible Traveler’ (UNESCO, UNWTO, UNODC)

3. Building cultural and creative quarters:
· Temple Bar in Dublin (Ireland)
· Westergasfabriek in Amsterdam (Netherlands)
· ECoCs – RUHR 2010 (Germany), Pécs 2010 (Hungary), Košice 2013 (Slovakia), Riga 2014 (Latvia). 

1. Networking & knowledge sharing
Networking and knowledge sharing has become a widespread and useful practice both in the area of culture, as well as in tourism. In the few years networks dealing with questions of sustainable cultural tourism appeared as well. Cooperation networks range from small-scale regional initiatives to well-established international projects. In the field of sustainable cultural tourism in Europe, especially two networks have to be highlighted: European Cultural Tourism Network (ECTN) and The European Heritage Heads Forum (EHHF).

[image: C:\TAJTAKOVA_C\PROJEKTY\PANTEIA_Expert network_2016\TASK 2_Tourism\Obrázky\Picture_Destination of sust.cultural tourism.png]European Cultural Tourism Network (ECTN)[footnoteRef:5] was established in 2009, as the only pan-European network for cultural tourism development and promotion. ECTN connects destinations, authorities, NGOs and research institutes for sustainable cultural tourism development and promotion across Europe.  The mission of ECTN is to bring together the tourism and cultural industry professionals working in different regions of Europe to exchange experience and information on best practice and to develop new approaches and innovations. It works through three research groups based in Spain, Romania and Greece. ECTN organises annual Conferences and Award contest for Destinations across Europe, as well as participate at the relevant events with our contribution and provide expertise on cultural tourism development and promotion. In 2014, ECTN initiated the only award in cultural tourism in Europe for ‘Destination of Sustainable Cultural Tourism’ to tourism destinations Europe-wide achieving common benefits of destinations, communities, businesses, citizens and visitors. [5:  European Cultural Tourism Network (ECTN). n.d. [on-line]. [Accessed 2017-01-05]. Available at http://www.culturaltourism-network.eu/] 


In addition, in 2016 project CHRISTA (Culture and Heritage for Responsible, Innovative and Sustainable Tourism Actions) within the Interreg Europe inter-regional cooperation EU programme was launched.  The project involves involving 10 partners from 10 EU Member States regional and local authorities, as well as tourism authorities in 9 EU regions.
It aims to protect and preserve natural and cultural heritage assets and deploy them for the development and promotion of innovative, sustainable and responsible tourism strategies, including intangible and industrial heritage, through interpretation and digitisation, with capitalisation of good practices, policy learning, policy implementation and capacity building.

Within the field of cultural heritage and with a special focus on sustainability questions The European Heritage Heads Forum[footnoteRef:6] was founded in 2006, as a network for European cultural heritage tourism. It works as an informal professional and expert network for national heritage heads (built heritage, landscapes and archaeology) of the European Union and European Economic Area. The EHHF provides a forum for information and experience exchange about the management of the historic environment in the 21st century.  [6:  European Heritage Heads Forum (EHHF). n.d. [on-line]. [Accessed 2017-01-05]. Available at http://www.ehhf.eu/] 


[image: C:\TAJTAKOVA_C\PROJEKTY\PANTEIA_Expert network_2016\TASK 2_Tourism\Obrázky\EurHeritage Tour_1.png]In 2014, The EUHeritage Tour project[footnoteRef:7] was launched. The project aims to create a transnational route to UNESCO cultural heritage sites in Europe as a thematic logic, contributing to the diﬀerentiation of the European tourism as well as to the promotion of shared cultural heritage, thus stimulating a greater sense of European identity.  The mission of the EUHeritage Tour is to increase the competitiveness of European tourism under the paradigm of sustainability, capitalising the shared value of European UNESCO cultural heritage sites in a transnational innovative tourism product. The project is based on a strong relationship and a mutual cooperation among three key-players: governments, the EUHeritage Tour network and the businesses.  [7:  EUHeritageTOUR. n.d. [on-line]. [Accessed 2017-01-05]. Available at http://euheritage-tour.eu/EuHeritageTour/Home.html] 


2. Encouraging ‘responsible’ tourism
The term ‘responsible tourism’ is regarded as a basic principle of sustainable tourism, and analysed mostly from the perspective of individuals and organisations engaged in tourism. In this respect, Barthel-Bouchier (2013, p. 170) points out the ‘individualization of the responsibility for sustainable tourism’ as the essence of the responsible tourism approach. Jonathan Tourtellot from Destination Stewardship Center (cited in Edgell, 2015, p. 33) argues that ‘in a growing number of destinations, the business leaders, citizens, and government authorities are realising that safeguarding their distinctive sense of place – cultural assets, natural habitats, historic features, scenic appeal – are essential for reaping the benefits of responsible tourism’. 

A practical output of the concerns for responsible tourism can be seen in the proliferation of the checklists and guidelines for individual travellers and tourist operators – as the reflection of the sustainability discourse in the tourism industry. These include e.g. Tips for Responsible Tourism published by the World Heritage Alliance, Responsible Tourist and Traveler Guide by UNWTO, Traveler’s Code by Pacific Asia Travel Association, How to Avoid Guilt Trips by British non-profit organisation Tourism Concerns, etc. Barthel-Bouchier (2013, p. 170).

Moreover, the term ‘responsible tourism’ was highlighted also the Global Code of Ethics for Tourism published in by UNWTO in 2001 (UNWTO, 2001). In 2012, the UNWTO launched the campaign ‘One Billion Tourists: One Billion Opportunities’ to celebrate the first year to see one billion tourists travel internationally. The aim of the campaign was to show tourists that respecting local culture, preserving heritage or buying local goods when travelling can make a big difference. The public was asked to vote for the Travel Tip that would have the greatest benefit for the people and places they visit and to pledge to follow that tip when travelling. The winning tip, revealed on the arrival date of the one-billionth tourist (13th December 2012), was Buy Local, encouraging tourists to buy food and souvenirs locally, or hire local guides, to ensure their spending translates into jobs and income for host communities. The second place went to Respect Local Culture calling on tourists to learn more about destination traditions or some words in the local language before leaving home. The third and fourth place tips were occupied by Protect Heritage, Save Energy and Use Public Transport (Ruoss and Alfarè, eds. 2013, p. 51). 

However, with respect to the ‘Buy Local’ trend it is important to see also the other side of the coin and consider the role of tourism for illicit trade in cultural goods. While buying local is good for the food and souvenir traders, buying original artefacts is damaging for cultural heritage and in most cases it is illegal. Tourists are not sufficiently aware of this (the difference between a souvenir and an artefact may in fact be blur) and specific information campaigns are needed to cut down on illegitimate exports of cultural goods. In 2014 UNESCO, UNWTO and UNODC (The International Bureau for the Fight against Drugs and Crime) launched a global campaign against different forms of illicit trafficking, including against the trafficking of cultural property. The campaign entitled ’Your Actions Count – Be a Responsible Traveler’ aimed to raise awareness about the most common illicit goods and services that tourists might be exposed to while travelling, and provides guidance to recognize possible situations of trafficking, including trafficking in cultural artefacts (UNESCO, 2014).

3. Building cultural and creative quarters
A fairly recent phenomenon in cultural development is the emphasis on ‘cultural and creative quarters’ rather than on singular cultural assets. Temple Bar in Ireland’s capital Dublin was one of the first such quarters of this kind. Other examples include the Museum Quarter in Vienna or the Westergasfabriek in Amsterdam. In 2010 alone, six further cultural and creative quarters have been developed within the framework of European Capitals of Culture (ECoC), five of which in the RUHR (Essen, Dortmund, Mülheim, Bochum and Dinslaken) and one in the Hungarian ECoC Pécs 2010 (Bartos in Tajtáková et al., 2010, p. 213). This was followed by a successful project of Kulturpark wthin Slovakian Ecoc Košice 2013, cultural quarter in Latvian ECoC Riga 2014 and others.  







Picture 1.1	A new creative quarter of Košice in Slovakia – KULTURPARK – established after the revitalisation of a large area of former barracks within ECoC Košice 2013


Source: Kasárne/Kulturpark. [on-line]. [Accessed 2017-01-12]. Retrieved from http://www.kosice2013.sk/en/projects/kasarnekulturpark/. 

According to Evans (2009) attention to, and investigation of, the phenomenon of cultural and creative quarters is now widespread. Craik (1999) highlights cultural theme parks which often perform better as sustainable attractions than modified existing heritage structures. This is due mainly to the concentration of the critical mass of attractions (Caffyn and Lutz, 1999). As a result, cultural and creative quarters have become cultural tourism attractions of a new generation addressing also new types of audience. Sacco, Ferilli and Blessi (2013, p. 7) point out that rethinking cultural production and participation as a key competitive asset, at strengthening and refurbishing industrial heritage buildings and facilities into cultural uses and cultural quarters. In addition, according to Evans (2007) the conservation of heritage buildings has increasingly incorporated economic uses and adaptations, housing cultural and creative industry as well as residential activity. This looks beyond the touristic usage and privatisation of architectural heritage familiar in many historic quarters and heritage cities, and target sustainability goals.
[bookmark: _Toc474766366]Latest trends and initiatives in sustainable cultural tourism
Consecutive growth of the tourism industry
In 2015, international tourism experienced the sixth year of a consecutive above average growth in terms of international tourist arrivals, with a record total of 1,184 million tourists travelling the world. This reflects a 4,4% overall growth or an increase of 50 million tourists that travelled to an international destinations around the world (overnight visitors) compared to 2014. 

Europe (+5%) led growth in absolute and relative terms supported by a weaker euro vis-à-vis the US dollar and other main currencies. Arrivals reached 609 million, or 29 million more than in 2014. Central and Eastern Europe (+6%) rebounded from last year’s decrease in arrivals. Northern Europe (+7%) and Southern Mediterranean Europe (+5%) also recorded sound results while Western Europe (+3%) was below average (UNWTO, 2016, p. 14-15). Demand for international tourism remained robust also in the first nine months of 2016, though growing at a somewhat more moderate pace (UNWTO, 2016a). 

UNWTO (2016b) estimates that cultural tourism accounts for around 40% of all international tourist arrivals. In addition, the expansion of cultural tourism over recent decades has played a crucial role in the promotion and protection of tangible and intangible heritage as well as the development of arts, crafts and creative activities (UNWTO, 2016, p. 18). 



Growing emphasis on sustainability issues within tourism industry
As mentioned in Chapter 1, debates on sustainable tourism (ST) began already at the beginning of 1990s. The concept of ST was proposed by the World Tourism Organization (UNWTO) and further developed by United Nations (UN) reaching a landmark in 2012, when UN’s ST policy was formulated during the Rio+20 Conference on Sustainable Development. Cultural aspects have been included into sustainable tourism concerns from the very beginning pointing out ‘cultural integrity’ (UNWTO, 1993), ‘tourism as a contributor to the enhancement of cultural heritage’ (UMWTO, 2001), ‘cultural spheres and built environment’, and encouraging to ‘respect the socio-cultural authenticity of host communities, conserve their built and living cultural heritage and traditional values, and contribute to inter-cultural understanding and tolerance’ (UNEP and UNWTO, 2005). As a result of the growing emphasise on sustainability issues within tourism industry several initiatives were adopted in the last years, namely:

· UNWTO Sustainable Tourism Programme (2014)
In 2014 The Sustainable Tourism Programme of the 10-Year Framework of Programmes on Sustainable Consumption and Production Patterns (10YFP) was launched. The program established partnerships with 77 organisations worldwide, raising its total number of stakeholders to 103. And a total of 74 companies and associations from 19 countries signed the Private Sector Commitment to the Global Code of Ethics for Tourism in 2015 (UNWTO, 2016, p. 41).

· UNWTO/UNESCO World Conference on Tourism and Culture (2015)
In 2015, the first UNWTO/UNESCO World Conference on Tourism and Culture: Building a New Partnership was held in Siem Reap, Cambodia with the aim to explore and advance new partnership models between tourism and culture. The Conference broke a new ground in bringing together over 600 delegates including over 40 ministers and vice-ministers of tourism and/or culture from around the world to jointly discuss the challenges and opportunities faced by both the tourism and culture sectors. 
The Siem Reap Declaration on Tourism and Culture underlines that successful outcomes require engaging culture and tourism stakeholders, especially within all levels of government and public administrations, to address cross-cutting responsibilities in areas such as governance, community engagement, innovation and corporate social responsibility. 

Five main areas were highlighted for future actions within cultural tourism, three of which have been related to cultural heritage and sustainable/urban development: 
# 2 Promote and protect cultural heritage by encouraging tourism activities that contribute to increasing public awareness and support for the protection and conservation of cultural heritage;
# 3 Link people and foster sustainable development through cultural routes by encouraging and facilitating international and national initiatives that draw together historically or thematically linked heritage places, including World Heritage Sites, into tourism routes, corridors or circuits;
# 5 Support the contribution of cultural tourism to urban development by encouraging the regeneration of degraded or redundant industrial areas of historic cities including the integration of cultural heritage (UNWTO/UNESCO, 2015)

· Tourism within ‘The UN 2030 Agenda for Sustainable Development’ (2015)
The year 2015 marked a significant landmark with respect to sustainability issues also by the adoption of the 17 universal Sustainable Development Goals[footnoteRef:8] by the United Nations (UN). Tourism has been included in Goals # 8, 12 and 14, for its capacity to contribute to inclusive and sustainable economic growth, sustainable consumption and production, and the sustainable use of oceans and marine resources (UNWTO, 2016, p. 38). [8:  United Nations (UN). 2015. Transforming our world: The 2030 Agenda for Sustainable Development. [on-line]. [Accessed 2017-01-05]. Available at https://sustainabledevelopment.un.org/post2015/transformingourworld/publication] 


· European Tourism Day - 29/11/2016 
The theme of the 2016 edition of the European Tourism Day[footnoteRef:9] was ‘Enhancing synergies between tourism and cultural and creative industries. Innovative solutions as the driver for jobs and growth.’ The annual conference held in Brussels on 29 November 2016 included a political debate and an exchange of good practices on how to better exploit the synergies between tourism, cultural heritage and creativity for the competitiveness and sustainable growth of the European tourism sector. [9:  European Commission (EC). 2016. European Tourism Day (29/11/2016). [on-line]. [Accessed 2017-02-11]. Available http://ec.europa.eu/growth/tools-databases/newsroom/cf/itemdetail.cfm?item_id= 8967&lang=en] 


· The EC tourism communication campaign 2016 ‘Europe. Wonder is all around.’
In 2016 the European Commission launched a tourism communication campaign ‘Europe. Wonder is all around.’[footnoteRef:10] The campaign aimed to entice European citizens to discover the hidden wonders of Europe. This initiative asked European citizens to take the lead: share their favourite destinations and in this way make others more aware of and motivate them to travel to the diverse, sustainable and high-quality tourist destinations in Europe. The campaign's website featured a Wonder map application through which Europeans were able to share their hidden wonders, flavours and stories. [10:  European Commission (EC). 2016. ‘Europe. Wonder is all around.’ - European Commission campaign to take Europeans off the beaten track and promote tourism in Europe. [on-line]. [Accessed 2017-02-11]. Available http://ec.europa.eu/growth/tools-databases/newsroom/cf/itemdetail.cfm?item_id =8878&lang=en] 


The International Year of Sustainable Tourism 2017
On December 5, 2016 the UNWTO announced The International Year of Sustainable Tourism for Development 2017[footnoteRef:11] to be launched in January 2017 in Madrid. This initiative is believed to be a unique opportunity to raise awareness on the contribution of sustainable tourism to development among public and private sector decision-makers and the general public, while mobilising all stakeholders to work together in making tourism a catalyst for positive change. [11:  World Tourism Organisation (UNWTO). 2016c. International Year for Sustainable Tourism for Development 2017 garners support from the sector. Press release. 05 Dec 16. [on-line]. [Accessed 2017-01-05]. Available at http://media.unwto.org/press-release/2016-12-05/international-year-sustainable-tourism-development-2017-garners-support-sec.] 


A full programme of activities will be unveiled on 18 January 2017 on the occasion of the Opening of the International Year. Nevertheless, it was already announced that the year will promote tourism’s role in the following five key areas:
Inclusive and sustainable economic growth
Social inclusiveness, employment and poverty reduction
Resource efficiency, environmental protection and climate change
Cultural values, diversity and heritage
Mutual understanding, peace and security.

Given the particular importance of cultural tourism within a nowadays tourism industry and intensified discussions about the relationship between culture and tourism, it is no surprise that one of the five key areas of the Year will be dedicated to cultural values, diversity and heritage. 

The European Year of Cultural Heritage 2018 
The International Year of Sustainable Tourism 2017 with its focus on cultural heritage tourism precedes The European Cultural Heritage Year 2018 (EC, 2016) proposed by the European Commission in 2016. The latter one is intended to activate and make visible the many positive effects of cultural heritage activities on other areas of life, society and the economy, including tourism. Accordingly, one of the desired outcomes of The European Cultural Heritage Year is ‘increasing and diversifying cultural tourism by mapping out shared paths, axes and swathes, melting pots and interfaces and border regions’ (European Cultural Heritage Year 2018, 2015, p. 6).

· The EU–China Year of Tourism 2018 
In 2017 the European Commission announced the EU–China Year of Tourism 2018[footnoteRef:12]. During that year an unprecedented level of attention will be paid to the growing importance of China as an origin market, and the changing preferences and behaviour patterns of Chinese visitors. The aim is to attract more Chinese tourists to visit EU destinations. This initiative provides a unique opportunity to increase visitors' flows, as well as, investments on both sides. [12:  European Commission (EC). 2017. 2018: the EU-China Tourism Year. [on-line]. [Accessed 2017-02-11]. Available at http://ec.europa.eu/growth/tools-databases/newsroom/cf/itemdetail.cfm?item_id =9052& lang=en.
] 


[bookmark: _Toc474766367]The relationship between sustainable cultural tourism and heritage
The term ‘cultural heritage’ has been defined by UNESCO as ‘the legacy of physical artefacts and intangible attributes of a group or society that are inherited from past generations, maintained in the present and bestowed for the benefit of future generations’.[footnoteRef:13] Cultural heritage encompasses tangible cultural heritage: movable cultural heritage (paintings, sculptures, coins, manuscripts), immovable cultural heritage (monuments, archaeological sites, and so on) and underwater cultural heritage (shipwrecks, underwater ruins and cities), and intangible cultural heritage (oral traditions, performing arts, rituals).[footnoteRef:14]  [13:  UNESCO n.d. Tangible cultural heritage. [on-line]. [Accessed 2017-01-07]. Available at http://www.unesco.org/new/en/cairo/culture/tangible-cultural-heritage/]  [14:  UNESCO n.d. What is meant by "cultural heritage"? [on-line]. [Accessed 2017-01-07]. Available at http://www.unesco.org/new/en/culture/themes/illicit-trafficking-of-cultural-property/unesco-database-of-national-cultural-heritage-laws/frequently-asked-questions/definition-of-the-cultural-heritage/] 


Europe is one of the world’s regions with the largest concentration of cultural heritage and is also the top tourist destination in the world (EC, 2010). Cultural heritage became an EU priority with the European Agenda for Culture in 2007. In 2014, the Council highlighted the social and economic benefits of heritage policies in its Conclusions on cultural heritage as a strategic resource for a sustainable Europe (EC, 2016). Therefore, the promotion of cultural heritage appears to be a significant factor in current economic and social policies for sustainable development including the strategies concerning sustainable tourism development. 

UNWTO and European Travel Commission (ETC)[footnoteRef:15] (2004) cluster cultural attractions for tourism purposes into four categories: [15:   European Travel Commission (ETC), http://www.etc-corporate.org/] 

1. Heritage (cultural heritage related to artefacts of the past), 
2. Arts (related to contemporary cultural production such as the performing and visual arts, contemporary architecture, literature, etc.), 
3. Lifestyles (elements such as beliefs, cuisine, traditions, folklore), 
4. Creative industries (fashion design, web and graphic design, film, media and entertainment, etc.). 

Figure 3.1	Culture in tourism – primary and secondary elements
[image: ]
Source: According to World Tourism Organisation and European Travel Commission. 2004. City tourism and culture: the European experience, p. 8.
Heritage and the arts are considered as ‘primary elements’ due to their superior status in visitor interests. Lifestyles and the creative industries are regarded as ‘secondary elements’, since they usually provide supplementary rather than central cultural experiences (UNWTO and ETC, 2004) (Figure 3.1). Therefore, ‘heritage tourism’ is considered to be a vital part of cultural tourism. However, Bartos (in Tajtáková et al., 2010, p. 208) points out that heritage, arts, lifestyles and creative industries remain lifeless and incomplete touristic experiences unless they are included into a larger context given by social relations, images, stories and atmospheres connected to them. 

Almost 80% of Europe’s population live in cities, making European urban tourism to be an important economic activity (Holloway, 2009), and a significant part of heritage tourism. According to Ashworth and Tunbridge (2000) cultural resources are the prime tourism product to tourists, and historical cities are always the most important international tourism attractions. As depicted in the figure 3.2, there are important interactions between the concepts of tourism, city and heritage (Ashworth and Tunbridge, 2000, p. 54). These interactions result into a special sub-sector of cultural heritage tourism called urban heritage tourism 

Figure 3.2	The interaction between the concepts of tourism, city and heritage

[image: ]
Source: According to Ashworth G.J. and Tunbridge J.E., 2000. The Tourist-Historic City. Retrospect and Prospects of Managing the Heritage City, Pergamon, Elsevier, p. 54.

When speaking about ‘urban heritage tourism’ a strong link between cultural heritage and sustainable development in urban space has to be emphasised. This means to give a special attention to different kinds of assets (and thus of capitals), of values and stakeholders involved. For tourism industry, heritage cities have become ‘destinations’ that offer visitors a
mixture of cultural heritage attractions and leisure activities in a unique setting (D’Auria, 2009, p. 277).

From the tourism perspective Timothy (1998) identified four levels of heritage tourism attractions based on different connectivity of visitors to a site: world, national, local and personal. World heritage attractions that invoke feelings of awe may draw large masses of tourists, but they probably do not invoke feelings of personal attachment. By contrast, national, local and personal sites engender progressively stronger feelings of personal connectivity and probably facilitate different depths of experiences by the visitor.  
The tourism industry has the capacity to either enrich a destination through effective planning and efficient management of the natural and built environment, or destroy the destination due to the negative impact on the place arising from unplanned and poorly managed tourism development (Edgell, 2015, p. 25-26). According to McKercher and Ho (2006, p. 473) both over- and under-use pose threats to the cultural tourism sustainability. Therefore, shifting demand from over- to under-utilised attractions appears to be a logical solution that should resolve both problems. 
In this respect, du Cros (2001) highlights the need to consider the ability of a heritage site to withstand increased visitation and/or a change in visitor profile without causing undue damage to tangible and intangible values. In the context of urban heritage tourism Jamieson (1993, p. 90-96) argues that the capacity of towns to cope with tourism activity is rather high for the big cities, but lower for the smaller towns. Most often, town authorities welcome the increase of tourist numbers, due to the economic benefits and the media visibility, rarely considering the possible negative effects and the capacity of the town to absorb them – or its carrying capacity (Richards, 2005, p. 8-21). 

However, McKercher, Ho and du Cros (2004) warns of a potential conflict between tourists and local stakeholders that may arise from different perceptions of the cultural asset’ value, in particular by focusing primarily on its extrinsic appeal as a product to be consumed. A critical approach is advocated also by Bucurescu (2012, p. 101) who points out threats to heritage sustainability connected with an extensive development of tourism industry. The author considers cultural tourism as ‘a human induced hazard, while its activity is already producing «un-specific» disasters, with threat for the cultural heritage’. Similarly, McKercher, Ho, and Du Cros (2005, p. 539) point out the ‘conflict/co-operation dichotomy’ resulting from the two opposing views on the relationship between heritage and tourism. 

Finally, Newby (1994) outlines a complex relationship between heritage and tourism addressing both positive and negative directions within its coexistence.  He argues that when culture is shared, tourism and heritage coexist in harmony so that tourism revenues can be used to sustain and conserve environments of heritage value. In contrast, when culture is exploited or created, there is an explicit domination of commercial values over conservation values as tourism becomes central to the local economy. 

In order to understand principles and tools for achieving the harmonic coexistence between cultural heritage and cultural tourism in a long-run, and in accordance with a framework sustainable development strategy, the field of sustainable heritage tourism has to be further investigated.



[bookmark: _Toc474766368]Relevant topics within sustainable cultural tourism
[bookmark: _Toc474766369]Current issues of cultural tourism sustainability discourse
In 2011, Loulanski and Loulanski published a paper entitled The sustainable integration of cultural heritage and tourism: a meta-study (2011, p. 837-862), in which they presented results of an extensive cross-disciplinary thematic investigation into the relationship between cultural heritage and tourism integrated by the concept of sustainability. The authors analysed over 480 studies, which encompassed journal papers, books, organisational reports, conference proceeding and seminars with the aim to reveal the complex relationship between heritage and tourism, and illuminate the factors for their sustainability. Fragmentation of knowledge in the given area resulting into a lacking convergence into theory nor a significant assistance to practice were main motivations for carrying out such a study. 

Based on the qualitative analysis followed by the meta-synthesis approach Loulanski and Loulanski (2011, p. 841-844) identified four main thematic areas of the cultural tourism sustainability discourse:
· The relationship between heritage and tourism
· The sustainability of tourism
· The sustainability of heritage
· Unsustainable practices

Further, they provided an interpretive synthesis illuminating the factors deemed critical by researchers for the sustainable integration of heritage and tourism. A representative set of 15 synthesis factors was produced, and include these categories:  Local involvement, Education and training, Authenticity and interpretation, Sustainability-centred tourism management, Integrated planning and management, Incorporation of heritage tourism into a wider sustainable development framework, Controlled/balanced growth of tourism development, Governance and stakeholder participation, Market and product diversification, suitable funding provision, international governance and support systems, a heritage capital approach, Sufficient and diversified funding, International governance and support, ‘Heritage capital approach’, Effective site management, Destination management, and a Sound theoretical/methodological base. These 15 factors were suggested as the fundamental components of a more efficient theoretical frame and evidence-based policy in the fields of cultural heritage and tourism, aimed at achieving sustainability (Loulanski and Loulanski, 2011, p. 841-844).

However, in the meantime new societal challenges faced by sustainable cultural tourism development have emerged. In the following section we suggest further topics to be considered in a debate on sustainable cultural tourism. The selection of the topics was made after the analysis of a significant amount of literature related to the studied field and was based on two criteria: relevance and novelty.

As a result, the selection includes:
· the areas of a particular relevance which were, however, not thoroughly investigated yet, and/or were not satisfactorily determined in the academic research and organisational reports;
· the topics which emerged in the last few years as a result of current societal  development trends interfering with the field of sustainable cultural tourism.
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Based on the criteria specified in the previous section four topics for further analysis are suggested:
1. Sustainable heritage tourism
2. Inclusive development of sustainable cultural tourism and social innovation
3. Intangible cultural heritage capital and sustainable tourism development
4. Digitisation and cyber-tools in sustainable heritage tourism 

1. Sustainable heritage tourism
The topic merges two distinctive areas – heritage sustainability and cultural tourism sustainability. However, Hughes (2002, p. 165) points out the ambiguity of concepts’ determination in the field of cultural tourism studies resulting into an interchangeable use of the terms cultural tourism, heritage tourism, arts tourism and ethnic tourism. As a result, the term heritage tourism is often applied as a synonym of cultural tourism, what is, however, not correct. As explained in the chapter 2, heritage – together with the arts – are considered to be ‘primary elements’ of cultural tourism due to their superior status in visitor interests (UNWTO and ETC, 2004). Thus, the heritage tourism represents a subset of cultural tourism, and is considered to be a vital part of its sustainable development. Yet, the field of ‘sustainable heritage tourism’ has not been thoroughly investigated yet. 

Given, its particular importance, and also with respect to current trends within EU agenda (Cultural heritage is considered as a ‘strategic resource for a sustainable Europe’[footnoteRef:16], the year 2018 was declared The European Year of Cultural Heritage[footnoteRef:17]), we assume that the topic of sustainable heritage tourism deserves a more focused attention within academic research and organisational studies. [16:   Council of Europe (Council). 2014. Conclusions on cultural heritage as a strategic resource for a sustainable Europe, 2014/C 183/08 (20–21 May 2014), [on-line]. [Accessed 2017-01-05]. Available at http://eur-lex.europa.eu/ legal-content/EN/TXT/PDF/?uri=CELEX:52014XG0614%2808%29&from=EN.]  [17:  European Commission. 2016. European Year of Cultural Heritage proposed for 2018. News 30/08/2016. [on-line]. [Accessed 2017-01-05]. Available at http://ec.europa.eu/culture/news/20160830-commission-proposal-cultural-heritage-2018_en.] 


In 2013, a pioneer report entitled Sustainable tourism as driving force for cultural heritage sites development was published under the CHERPLAN project[footnoteRef:18]. The report focused on sustainable heritage tourism in South East Europe and highlighted two main problems – ‘carrying capacity’ (the number of individuals a given area can support within natural resource limits and without degrading the natural, social, cultural and economic environment for present and future generations.), and ʻHit-and-Runʼ tourism (tourists visiting the site for few hours to continue their travel to other destinations with more attractive accommodation and recreational facilities). These problems generate negative impacts on heritage sites (dealing with increased waste generation, water consumption and traffic) while the income is almost absent (Ruoss and Alfarè, eds. 2013). [18:  CHERPLAN. n.d. Enhancement of Cultural Heritage Through Environmental Planning & Management. [on-line]. [Accessed 2017-01-05]. Available at http://www.cherplan.eu/.
] 


According to Bucurescu (2012, p. 101) in order to achieve a real sustainability, both the tourism development and the heritage conservation must be properly treated within management activities, so that the market appeal of a destination correlates with its ability to cope with an increased level of visitation, or to be modified in a way that does not compromise the cultural values. 

Yet, with the emergence of a greater number of destinations competing for unique tourist experiences, traditional historic places are undergoing a redefinition and reinterpretation of their cultural heritage in order to be competitive and attractive. By doing this, however, heritage places are responding to the commercial forces of consumer demand, and in many cases conservation and cultural values are being compromised (Nasser, 2003, p. 468). Bucurescu (2012, p. 101) points out that in the desire of quick profits, assessment of the tourism potential in historic towns is being limited, in many cases, to a large database of tourist sights (the ‘must see’ objectives), their image and promotion being considered as most important, while the assessment of their robusticity (the capacity to resist and absorb negative impacts from tourism) is considered a secondary issue to be solved afterwards.

In this respect, the phenomenon of ‘sustainable consumption’ and its application within the field of heritage tourism has to be highlighted. Sustainable consumption can be defined as ‘the patterns of consumption that satisfy basic needs, offer humans the freedom to develop their potential, and are replicable across the whole globe without compromising the Earth’s carrying capacity’ (Hertwich and Katzmayr, 2003). It is assumed that one of the ways to achieve sustainable consumption in the field of heritage tourism is to implement the principles of ‘responsible tourism’ (described in the chapter 1). Consequently, the responsible tourists’ consumption patterns shall be helpful in reaching the goals of sustainable heritage tourism.

2. Inclusive development of sustainable cultural tourism and social innovation
The topic draws on the political-economy approach to sustainable tourism development (Lea, 1988; Rees, 1989; Cater, 1994; Orbasli, 2000) which addresses the issue from the perspective of governance, ownership in the tourism industry, distribution of profits generated by the tourism and local involvement. According to Nasser (2002, p. 476) the political-economy approach sees the need for the tourism industry to take more financial responsibility for the long-term maintenance of the heritage resources on which it depends, by allowing governments and local communities to hold higher stakes in tourism and in the management of their historic resources.

There has been a strong consensus among proponents of the political-economy approach about the importance of local involvement to ensure tourism sustainability (Rees, 1989, Cater, 1994, Furze, de Lacy, and Birckhead, 1996). Here, significant parallels between the political-economy approach to sustainable tourism development and a nowadays concept of social innovation in culture can be identified. The social innovation relies on ‘the inventiveness of citizens, civil society organisations, local communities, businesses and public servants and services, and as such is an opportunity to better satisfy individual but also collective aspirations’ (EC, 2013). In addition, it is understood as ‘a novel solution to a social problem that is more effective, efficient, sustainable, or just than current solutions. The value created accrues primarily to society rather than to private individuals, while the social innovation includes the exchange of ideas and values, shifts in roles and relationships, integration of private capital with public and philanthropic support’ (CSI, n.d.).

In the field of cultural heritage, the term ‘social innovation’ is used when the following conditions are met (Fernandez-Fernandez, 2016): 
1. New solutions – e.g. products, services, models, methodologies, processes – are created complying best with the objectives of cultural heritage management. 
2. Certain social needs (e.g. access to education, knowledge, culture, quality employment, new technologies, participation and democracy, environmental conservation, sustainable development, social inclusion, integration and gender equality) are met. 
3. New types of relationships and/or synergies are created between citizens or between citizens and institutions in relation to cultural heritage management.

Cohen (2006) argues that the extent the community actually participates in tourism activities is widely accepted as a criterion to evaluate tourism sustainability. A recent study by Li and Hunter (2015) entitled Community involvement for sustainable heritage tourism: a conceptual model aimed to synthesise the constructs of organisational motivation, community empowerment, community involvement, and sustainable tourism operations in an integrated model. The model draws on stakeholder theory and the social capital perspective and explores the relationships among different stakeholders.

The attention to social innovation has been paid also from the European commission (EC, 2013) according to which, the ‘stimulating innovation, entrepreneurship and the knowledge-based society is at the core of the Europe 2020 Strategy’. Moreover, the topic correlates also with the EU research interests in the field of social sciences and humanities, in particular within Horizon 2020 program – Europe in a changing world – inclusive, innovative and reflective Societies[footnoteRef:19], and under the series of call entitled Understanding Europe – Promoting the European Public and Cultural Space (H2020-SC6-CULT-COOP-2016-2017). Cultural heritage is directly targeted in three calls (CULT-COOP-06-2017, 07-20017 and 08-2018), mentioning also tourism and sustainable development. [19:  European Commission (EC). 2016b. Horizon 2020 Work Programme 2016 – 2017. Europe in a changing world – inclusive, innovative and reflective Societies. Consolidated version following European Commission Decision C(2016)8265 of 13 December 2016. [on-line]. [Accessed 2017-01-07]. Available at http://ec.europa.eu/research/participants/data/ref/h2020/wp/2016_2017/main/h2020-wp1617-societies_en.pdf] 


However, we assume that in the field of sustainable cultural tourism the social innovation should be encompassed within a larger framework of sustainable development strategy on national, regional and local levels. In this respect, Lulansky and Lulansky (2011) highlight a wide consensus among scholars about incorporating the implementation of sustainable tourism within a wider multidimensional framework of sustainable development, and link it primarily with the needs of people. 

3. Intangible cultural heritage capital and sustainable tourism development
Intangible cultural heritage is has been defined in the UNESCO Convention for the Safeguarding of the Intangible Cultural Heritage (2003)[footnoteRef:20] as ‘the practices, expressions, knowledge and skills that communities, groups and sometimes individuals recognise as part of their cultural heritage. Also called living cultural heritage, it is usually expressed in one of the following forms: oral traditions; performing arts; social practices, rituals and festive events; knowledge and practices concerning nature and the universe; and traditional craftsmanship’ (UNESCO, 2003). [20:  UNESCO. 2003. Convention for the Safeguarding of the Intangible Cultural Heritage. [on-line]. [Accessed 2017-01-07]. Available at http://www.unesco.org/culture/ich/en/convention

] 


However, D’Auria (2009, p. 287) points out that issues of sustainability, especially in relation to intangible cultural  heritage, are often ignored in tourism research, and that sustainable development tends to be confined predominantly to environmental issues even if fundamental cultural heritage issues are involved.

In this respect George (2010) points out the problem of ‘cultural appropriation’ within the field of intangible cultural heritage as a consequence of increasing cultural tourism worldwide. Cultural appropriation has been defined by Ziff and Rao (1997, p. 1) as ‘the taking – from a culture that is not one’s own – of intellectual property, cultural expressions or artefacts, history and ways of knowledge’. The authors concludes that cultural appropriation leads to several negative effects: harm the appropriated community, the integrity and identities of cultural groups; the cultural object itself by damaging it or by transforming a given cultural good or practice; wrongly allows some to benefit to the material detriment of others (deprivation of material advantage).

According to George (2010, p. 381) the risk of cultural appropriation emerges when culture is a subject to increasing commodification for the tourism development. The commodification of culture within intangible cultural heritage – concerning the issues of ownership and intellectual property – is a particularly sensitive phenomenon, since the mechanisms of control are very limited. The issue is strongly related to community concerns given by a collective ownership of intangible cultural heritage. However, as argued by George (2010, p. 387), while certain facets of culture can be copyrighted, such as pieces of written music, artworks or other visible manifestations, the intangibles – ideas, meanings, collective identity attributes, oral and unwritten expressions, and the symbolism attached to these – cannot be easily protected.

Culture converted into a good of exchange value for tourist consumption gets transformed and reconstructed into a completely different entity, and a consumer value system supersedes a longstanding community value system. This consumer value system often distorts the original culture (through inaccurate marketing narratives, unauthentic tourism activities and inappropriate use of cultural resources) over which a community has little or no control George (2004, 2010). In essence, the critics of cultural appropriation in the field of intangible cultural heritage tourism draw on the political-economy approach to sustainable tourism development (Lea, 1988; Rees, 1989; Cater, 1994; Orbasli, 2000) which calls for a fairer distribution of benefit, including financial gains, connected with the tourism development, and thus ensuring sustainable cultural tourism development. 

4. Digitisation and cyber-tools in sustainable heritage tourism 
The phenomenon of digitisation currently penetrates into all areas of our everyday life including culture and tourism. The European Union acknowledged the significance of digitisation by adopting The Digital Agenda for Europe[footnoteRef:21] in 2010 as an integral part of the Europe 2020 strategy. One of its aims is to address societal challenges through ICT and help EU citizens and businesses to profit from digital technologies with the perspective of intelligent sustainable and inclusive growth. It also highlights the effective use of digital technologies enabling new media opportunities and easier access to cultural content. In addition, with the Digital Single Market Strategy adopted in 2015[footnoteRef:22], the European Union has taken a major step forward to make its single market fit for the digital age. This entails a number of legislative and other policy initiatives in three key areas – improving access to goods, services and digital content; fostering an environment supporting innovation and infrastructure development and making digital a driver for Europe's growth – which are particularly relevant for culture and tourism. [21:  European Commission (EC). 2010. The Digital Agenda for Europe. Communication from the Commission to the European Parliament, the Council, the European Economic and Social committee and the Committee of the Regions. Brussels, 19.05.2010. COM(2010) 245. [on-line]. [Accessed 2017-01-07]. Available at https://www.kowi.de/Portaldata/2/Resources/ fp/2010-com-digital-agenda.pdf.]  [22:  European Commission (EC). 2015. A Digital Single Market Strategy for Europe. Communication from the Commission to the European Parliament, the Council, the European Economic and Social committee and the Committee of the Regions. Brussels, 06.05.2015 COM(2015) 192. Available at https://ec.europa.eu/digital-single-market/en/digital-single-market.] 


The nowadays tourism incorporates many of the features of digital society (Tajtáková, 2010). ICTs are considered to be the strongest driving force for changes within the tourism industry (Werthner and Klein, 1999; Fesenmaier and Bing, 2000; Baggio, 2006; Kourtit, Nijkamp, van Leeuwen and Bruinsma, 2011), and have been among the pioneers of leading edge applications and tourism-marketing systems typically represent the forefront of multimedia and virtual-reality applications (Werthner and Klein, 1999). The use of ICTs within the framework of destination marketing resulted also into changes in tourists’ consumption patterns (Pechlaner and Raich, 2002), and facilitated mass customisation of tourism products (Werthner and Klein, 1999). E-tourism has been maturing fast also as a mainstream distribution mechanism (Valčić and Domšić, 2011, p. 132). As a result, planning, reservation, booking, and payment of travel products and services via e-services displays the highest sales and growth numbers compared to any other industry online (Go and Govers, 2003). Finally, according to Kourtit, Nijkamp, van Leeuwen and Bruinsma (2011, p. 14) e-services, e-tourism and e-heritage give an opportunity to access international tourism markets on an equal footing, marketing the attractiveness of a certain (cultural) destination, its unique selling points, viz. tourism policies and strategies, in order to enhance their value chain so as to generate growth in tourist visits and expenditures.

However, Valčić and Domšić (2011, p. 132) claim that ‘cultural heritage is not well represented in existing e-destination platforms and e-tourism services’. Actually, digital technologies are used primarily for the purpose of heritage preservation, what is, nevertheless, compatible with sustainability objectives. Many tangible cultural assets are being digitised and archived as important national or world heritage resources within frameworks of national or regional programs for cultural heritage digitisation. In consequence, cultural assets (as digitised content) can be more easily mediated to diverse audience worldwide, enhancing thus off-site participation (distance visit) via internet. With respect, to in situ participation (physical visit to a heritage place) immersive experiential applications and multimedia tools enabling interactive engagement of visitors are being increasingly used due to the penetration of digital technology and growing digital skills. In view of sustainable cultural tourism, Valčić and Domšić (2011, p. 133) argue that virtual travel experiences (so called off-site participation) are especially appropriate in the case of heritage sites in which physical visitation is discouraged in order to conserve the resource or is not possible for financial or other reasons. 

In addition, ICTs and internet can favour the reconciliation of heritage and tourism, supporting a process of the empowerment of local stakeholders and of creative encounter between host and guest communities. Hence, allowing individuals and communities an opportunity to be included and connected in the process of framing cultural tourism policies is a basic prerequisite for sustainable tourism (Valčić and Domšić, 2011, p. 131-132). On the other hand, although an increasing use of e-services in tourism can contribute to the development of new jobs, in other places it can also decrease local and regional employment (Kourtit, Nijkamp, van Leeuwen and Bruinsma, 2011, p. 14), and take economic benefits resulting from tourism activities outside the local community.

It is evident that the relationships between culture, tourism and sustainability in the context of digital society leave many unanswered questions. However, the reflections on digitalization and its impact on sustainable tourism development have been very limited within an academic discourse so far. Yet, it is primarily cultural tourism, and in particular heritage tourism, which can benefit from the digitisation and the use of cyber-tools in favour of sustainability. Therefore, we assume that this topic deserves much more attention from the professional community.



[bookmark: _Toc474766371]Concluding remarks
· The growth of tourism industry in modern society resulted into an increased debate on sustainable tourism issues in the last two decades;
· There is an evident interdependence between cultural and natural concerns within cultural sustainable tourism given by the fact that behaviour of tourists may impact not only cultural destinations and heritage sites but also surrounding natural environment (waste generation, water consumption, traffic, etc.);
· A potential conflict between tourists and local stakeholders may arise mainly from different perceptions of cultural assets’ value, in particular by focusing primarily on its extrinsic appeal as a product to be consumed;
· Theoretical approaches towards sustainable cultural tourism are grouped around management models improving the efficiency and minimising adverse effects of tourism, and around new governance models and policies allowing for a higher involvement of different stakeholders;
· There is a wide consensus within sustainable tourism discourse that an effort to achieve cultural tourism sustainability has to be included within a larger sustainable development framework.  
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